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Can Calgary’s Chinese
Community Find Your
Business?

Take the free 5-minute visibility
check and discover what may be

halding your business back.

Answer 10 practical questions and

calculate your visibility score.

Calgary is one of the most diverse cities in Canada, and its small business owners are learning that a

single-language, single-platform approach to marketing no longer reaches the whole community. Social
Get The Free Scorecard media now plays a central role in how local customers discover, trust, and choose the businesses they

support — and for Calgary, that increasingly means showing up in more than one language and on more

than one platform.

Why Social Media Matters for
Calgary Small Businesses

Most people research a business online before they ever walk through the door. A short video of a busy
morning at a local café, a quick before-and-after from a home services company, or a customer’s honest
review can do more to build trust than a traditional ad. For small businesses in particular, social media
levels the playing field — it lets a single-location shop compete for attention with much bigger brands,

without a big media budget.

Captured August 26, 2026 - hannah.wsstraining.ca

20808



YUNIQ - CIWA COURSE PROJECT - ARTICLE ARCHIVE

Captured August 26, 2026 - hannah.wsstraining.ca

Reaching Calgary’s Bilingual,
Multicultural Community

Calgary is home to large Chinese-speaking, South Asian, Filipino, and many other communities who
often research and shop in more than one language. A business that only posts in English can be
invisible to a large part of its own city. Bilingual content — a caption written in both English and Chinese,
for example, or a short video with subtitles in both languages — signals that a business understands and

respects its customers, not just that it can be understood by them.

Cross-cultural marketing goes beyond translation. It means understanding which platforms a community
actually uses, which holidays and occasions matter to them, and what kind of imagery and tone feels
authentic rather than generic. Getting this right takes more than running an English post through a
translation tool — but for Calgary businesses willing to make the effort, it can open up an entire audience

that competitors are currently missing.

Calgary’s small businesses serve a multicultural, multiiingual customer base.

Choosing the Right Platforms:
Rednote, Instagram, and TikTok

Different platforms reach different parts of Calgary's audience, and each one works best with a different

kind of content.

* Rednote (Xiaohongshu): the go-to platform for many Chinese-speaking shoppers researching local
businesses, restaurants, and services — strong for authentic photos, honest reviews, and “hidden
gem” style discovery posts.

Instagram: ideal for polished photos, Reels, and Stories that build a business'’s overall look and feel

— great for showcasing products, spaces, and behind-the-scenes moments to a broad local

audience.

TikTok: best for short, fast, personality-driven video — a quick "day in the life,” a how-it's-made clip,
or a trending sound paired with your product can reach a much younger audience organically.

A content crealor films a Caigary business for Rednote and other social piatforms

Most Calgary small businesses don't need to be on every platform at once. It's usually more effective to
be genuinely present on the one or two platforms where your actual customers spend their time, rather
than spreading thin across all of them.
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Practical Tips to Get Started

1. Start with one bilingual post a week. It doesn't need to be perfect — a simple caption in both
languages is a strong first step.

2. Go where your customers already are, rather than trying to be everywhere.

3. Show real people and real moments — customers tend to trust an authentic photo of your team
more than a stock image.

4. Track what actually warks. A handful of consistent posts you can measure beats a big campaign
you never repeat.

Social media isn’'t about chasing every trend — it's about showing up consistently, in the languages and
on the platforms where your customers already are. For Calgary businesses, that often means looking
beyond English-only, Instagram-only marketing and building a presence that reflects the city's full

community.

Curious how visible your business already is to Calgary's Chinese-speaking community? Take our free 5-
minute visihility scorecard in the sidebar to find out. In the meantime, explore our digital marketing

services for Calgary businesses to see how we can help you grow.
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